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1.1Tam7 a1 GLOBALIZATION
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= OPEN SOCIETY
- OPEN TRADE
- “GROWTH vs DISTRIBUTION”
- SHORT TEAM vs LONG TEAM
(GDP vs SUSTAINABLE tagnouiied)
- SOCIAL vs ECONOMY
- ENV. vs CONSUMPTION
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2.4 m3itu sums aanu (INVESMENT / BANKING / FUND)
- PROPERTY FUND
- REIT
- MOMINEE
A

STOCK OPTION / SWOP OPTION
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5. P.P & FUTURE CHANGE OR CHALLENGE ?

- SUN-RISE PRODUCT
- PRODUCT MORE CITY / MORE SUBURBAN
-~ 4519 vs UsEnou

= MASS vs NICHE

- CITY LIVING

- CITY CONDO / TOWN HOME

- RECREATION

- LIVING HI-RISE /-“E~ TRENDS
- SUBURBAN LIVING

U - ATEUATY

(OPEN SPACE)



- taugaamnssy uvasaulmi (ga3sugll)

SUNSET / #oauen / TH/ thudenluiios

- MIAAN
- LOCALITY g9 viosau / d1u

- m3l¥ae 15U LT./ E/ WEBSITE / INTERNET / M-PHONE

@ FUTURE
-MASS@ vs NICHE



PRODUCT / MAT / CONST
- PRE-FAB - STRUCTURE vs FINISHING
- @39 vs 1sEneu
- D.LY
ENV.
- SOLAR / WIND vs INSULATOR
-RE-CYCLE APP.
-J.V. -LOCAL OR INTER
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= PROPERTY PERFECT?



