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Mobile Internet Use

TOTAL MOBILE INTERMET

POPULATION CONNECTIONS TOTAL NUMBER OF MOBILE INTERNET USERS AVERAGE DAILY TIME USERS

MOBILE INTERNET USERS AS A PERCENTAGE OF AGED 16 TO 64 SPEND
{(CELLULAR AND / OR WiH) FOTALINTERNET USERS USING MOBILE INTERNET

MILLION MILLION MILLION

URBANISATION: vs. POPULATION: vs. POPULATION:

51.8% 129.7% 69.5% MILLION
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a19av https://www.everydaymarketing.co/knowledge/thailand-digital-stat-2021-we-are-social/
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